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Course to be Globalized:
OST-145 Social Media for Office Professionals
Description of the course:
This course is designed to introduce the office professional to the concepts of social media. Topics
include goal setting and strategies, identifying target audiences, rules of engagement, blogs, podcasts
and webinars, sharing videos, pictures, and images, social networks, mobile computing, and social media
monitoring. Upon completion, students should be able to create and utilize social media tools in the
workplace setting.
Description of the Module:
This module is designed to introduce Social Media literacy in the global market. They will also compare
and contrast social media use in Asia and the Middle East. Students will learn that many factors
influence the use of social media including environmental, political, social, and economic geographies,
as well as cultural or religious norms.
Global Learning Outcomes:
1. Identify how the use of Social Media impacts employment in Asia and the Middle East and
describe how various geographies impact its use.
2. Identify how Social Media is viewed in Asia and the Middle East and how religion or cultural
norms impact this view.
3. Identify how Social Media is impacting communication and networking globally.
Global Learning Activities:
Global Learning Activity #1
Title: Global Social Media Research Project
Objective:

Students will be able to identify the most commonly used social media in China, India, Kazakhstan, Iran,
Saudi Arabia, and Egypt and how their social media compares to the United States’ most commonly
used forms of social media. Students will learn how various geographies, religion, and cultural norms
shape what is acceptable use of social media and how its use impacts communication in global
networking.
Procedure:
Students will begin research during the first week of our unit on Facebook™. Students will be introduced
to the functionality of Facebook™ and have their own profile. Students will be assigned one of the
following three countries in Asia: China, India or Kazakhstan, or one of the following three countries in
the Middle East: Iran, Saudi Arabia or Egypt. They will need to identify the most commonly used social
media in their assigned country. They will be expected to compare and contrast their assigned country's
most commonly used form of social media to the most common social media form, Facebook™, in the
United States in a two-page paper.
Through this process, students will learn the following:
 Students will identify how factors influence the use of social media including environmental,
political, social, and economic geographies; as well as religious and cultural norms.
 Students will then compare and contrast this use of social media with social media use in the
United States.
Students will use critical thinking to determine the most influential factor affecting social media’s use in
their assigned country. A minimum of three resources will be required. An outcome of this assignment
is to help students learn that no social media is used universally; however, the norms of use may share
similarities.
Follow-up Assignment and Assessment:
Students will be assigned to groups based on their assigned country researched for their Global Social
Media Research Project. Groups will discuss the findings from their individual research and complete the
Global Group Presentation assignment.
Resources:
Students will be directed to use any three academically reputable resources. Some examples appear
below. Students will be directed to databases such as Credo Reference to locate the social media
platforms commonly used in their countries of choice. Links to online eBooks about social media
platforms and cultural norms are provided to the students through the Library Research Guide*.
Bryfonski, D., & Thomson Gale (Firm). (2012). The global impact of social media (Opposing viewpoints in
context). Detroit, MI: Greenhaven Press.
De Jong, W., Shaw, M., & Stammers, N. (2005). Global activism, global media. London: Pluto Press.
Wark, M. (1994). Virtual geography: Living with global media events (Arts and politics of the everyday).
Bloomington, Ind.: Indiana University Press.
Bates, C., & Ciment, J. (2013). Global social issues: An encyclopedia. Armonk, NY: M.E. Sharpe.

Global Learning Activity #2
Title: Global Group Presentation
Objective:
Students will share a group presentation to create class awareness of all the countries studied and their
use of social media and how the various geographies effect each countries' use of social media. Students
will gain a better understanding of the global picture of social media.
Procedure:
Students will use their findings for their assigned country, from the Global Research Project in the week
one unit of Facebook™, and collaborate with other students assigned to the same country to create an
informative presentation to be shared with the class. Collaboration will take place in weeks 2-7. Groups
will prepare a 10-15 slide presentation that will carefully outline their research of China, India,
Kazakhstan, Iran, Saudi Arabia, or Egypt. The presentation will compare and contrast the environmental,
political, social, and economic geographies as well as cultural and religious norms to that of the United
States. They will give a detailed explanation of the social media used in that country and how it is similar
or different to that of the United States. Students will conduct further research to identify how the use
of social media impacts employment in their assigned country. Students will compare and contrast that
employment impact to the social media impact on employment in the United States. An outcome of this
assignment is for students to gain an understanding of how employers worldwide are using or not using
social media to screen, hire, and retain employees.
Groups will be expected to:
 Use a minimum of 5 references and properly cite resources using APA format
 Provide at least 1 video or audio clip relevant to the region’s social media
 Provide at least 1 regional map showing the social media usage
 Provide a chart of the different geographies and their effect on that region’s social media
 Create a presentation review slide which will include:
o 5 questions relevant to their group’s presentation
o Provide the answers to these questions as a conclusion to their presentation
 Post their presentation online for review by classmates
 View all presentations
Follow-up Assignment and Assessment:
Instructor will compile a quiz based on each groups presentation review slide Q&A and students will
take this quiz when they have completed their review of all the presentations.
Resources:
Students will be directed to use any five academically reputable resources. Databases such as
ABI/Inform Collection, Business Source Complete and International Newsstream will provide newspaper,
magazine and peer-reviewed articles about the role of social media employment practices. Regional
databases will provide newspaper, magazine and peer-reviewed journal articles about the role of social

media in business in the chosen region. EBooks are also available through the library catalog for
reference about their country and cultural norms. Videos and images can also be accessed through
databases such as Credo Reference and Films on Demand. Students can access these electronic
resources in the Library Research Guide*.

Global Learning Activity #3
Title: Video Discussion Forum
Objective:
Students will analyze the use of Social Media in Global current events, and determine what role social
media played. Students will determine if the material presented on social media was true and accurate.
Procedure:
In the week 2 unit of YouTube™, the instructor will provide a video that highlights the use of Social
Media and its global impact. Students will view the video and make note of the main issues that are
playing a role in the video as well as major players who are contributing to the situation outlined in the
video.
Students will write a short essay to summarize their reaction to the video. This assignment will give
students insight into how social media can be used or misused and how this use can impact an
individual’s perception of the people and events presented. They will identify how this can impact
communication and networking globally. An outcome of this assignment will be an understanding of
social media when it is misused and the negative impacts it can have. Another outcome will be
understanding that social media can also be used in a way that allows news to reach the rest of the
world when government censorship prevents freedom of the press.
Follow-up Assignment and Assessment:
Students will be required to think critically as they watch the video and be prepared to discuss and
support their opinions on whether the social media was true and accurate. Students will be asked
leading questions in various threads in a forum and students will be required to post responses to each
of the questions presented by the instructor to receive answer credit. In addition, students will be
assessed on their participation throughout the week. Students will be required to respond thoughtfully
to classmates' posts three times during the course of the week as the discussion develops. Students will
be assessed on quality of writing, thoroughness of answers, and participation.
Resources:
Instructor will provide a video that is currently trending in any social media outlet.

Global Learning Activity #4
Title: Current Events Research
Objective:
Students will analyze the use of social media in global current events and determine its impact on global
communication and networking.
Procedure:
In week 1 unit of Twitter™, students will research and locate an article on a current event (occurred
within the last 12 months, or has been historically significant, i.e. Arab Spring) where social media was a
factor. The topic can be on misuse of social media, political use of social media, military use of social
media, marketing use of social media or a news article found on a social media source that relates to
China, India, Kazakhstan, Iran, Saudi Arabia, or Egypt. This research will help students to further identify
how social media is impacting communication and networking globally. Students will further evaluate
how social media can impact an individual’s perception of a global region.
After a student has located an article, they will then investigate online, to determine if the same
information can be located with other news organizations and are the facts of the event presented the
same. With the submission of the article, students will include their findings and a minimum of three
resources used to determine the validity of the article. An outcome of this assignment is for students to
gain an understanding that we have a responsibility, to society, to check facts before we share
information on Social Media.
Follow-up Assignment and Assessment:
Student’s will write a summary of the event outlining the role that social media played, the various
effects that social media had on the event, and hypothesize what outcomes, if any, would have been
different if social media had not played a role. Students will be assessed on quality of writing and
thoroughness of explanations.
Resources:
Resources will vary based on the research of the articles students provide. Instructor will have
academically reputable resources available to guide students on their investigation of their current
event if necessary. Databases such as ABI/Inform Collection, Business Source Complete and
International Newsstream will provide newspaper, magazine and peer-reviewed articles about the role
of social media in a current event. Regional databases will provide newspaper, magazine and peerreviewed journal articles about the role of social media in business in the chosen region. Students can
access these databases in the Library Research Guide*.

Global Learning Activity #5
Title: World View Discussion
Objective:
Students will identify how social media can impact a person’s worldview and its effect on global
communication and networking.
Procedure:
In week 2 unit of Twitter™, students will be asked to discuss how social media can impact a person's
worldview. Examples of United States posts with reference to China, India, Kazakhstan, Iran, Saudi
Arabia, or Egypt or posts from the above stated countries regarding the United States will be presented
to the class. Students will discuss how these posts can influence another person's worldview and how
that influence may not be based on factual events. Guided questions will be given to prompt thoughtful
discussion. Students will post responses in an online discussion forum.
An outcome of this assignment is that students will increase their understanding of social media literacy
and how their personal use can impact others view of the world.
Follow-up Assignment and Assessment:
Students will find an example of a post that impacted their own worldview as a follow up assignment.
They will compare and contrast in a 1-page summary what their view was before seeing the post and
how it was impacted after reading the post. Students will then be required to fact check posts, as they
previously learned to do in the current events module, to determine accuracy of the post's content.
They will include in their summary what effect it had on them after learning the facts. Students will be
assessed on quality of writing, thoroughness of answers and quality of fact checking research.

Resources:
Resources will vary based on the posts students provide. Instructor will have academically reputable
resources available to guide students on their investigation of their post if necessary. Databases such as
ABI/Inform Collection, Business Source Complete and International Newsstream will provide newspaper,
magazine and peer-reviewed articles about the role of social media in a current event. Regional
databases will provide newspaper, magazine and peer-reviewed journal articles about the role of social
media in business in the chosen region. Students will also have access to eBooks through the library
catalog and eBook databases. Specific resources will be based on the country the student has chosen.
Students can access these online resources in the Library Research Guide*.
Possible online articles such as the following will be used to prompt discussion:
https://thenextweb.com/socialmedia/2011/05/02/social-media-and-your-changing-worldview/#.tnw_AQf7rkdo
https://davidamerland.com/seo-blog/1037-how-social-networks-can-slant-your-world-view.html
Library Resources: The library is supporting student assignments by providing access to print and
electronic books, online videos, newspaper, magazines and peer-reviewed journals. The library has
provided a research guide located at http://libguides.gtcc.edu/ost145socialmedia. This guide provides
direct links to credible news sources and cultural information. Additionally, the library is providing
information literacy and research instruction to students. The librarian has created a unit on the
research process and tutorials on using the library catalog and databases. As part of the unit, the
librarian is providing a discussion forum to ask for research help.
*Below are sample screenshots of what students will see in the Library Research Guide.

